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Changing our perspective from fixing deficits to
mobilising strenghts
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CAM is a strengths-based : appruachrt-c: community development. We start from the assumption that every
community—no matter how remote—holds valuable assets capable of supporting local revitalization.
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@ Community Asset Mapping Handbook
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A well-designed CAM is both a
descriptive exercise and a strategic tool.

It does more than list services. It reveals
underused resources, uncovers patterns

of collaboration, and highlights

opportunities to strengthen local

action.




FIVE CATEGORIES OF HIDDEN COMMUNITY WEALTH
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Individual | |}

“Skills, lived experience, cultural =
knowledge, informal networks 3

Institutional |

~ Trust, collaboration, Schools, health services, . . . .
~influence, existin local businesses, SRR

community bonds - non-profits
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@ Community Asset Mapping Handbook

FIELD ACTIVITY: THE
ASSET HUNT

> Think of your own hometown right now.
You have 2 minutes. List one specific, real-life
asset for all 5 categories.

OCAVENGER -
v HWNT

e Individual (Who knows how to do
something special?)

 Institutional (What official service exists?)

e Associational (Where do people group
together?)

e Physical (What is a valuable physical
space?)

e Relational (Who trusts who?)
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THE CORE PRINCIPLES OF COMMUNITY MAPPING
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INCLUSION PARTICIPATION ETHICS DATA PROTECTION

Listen, Don't just extract, Respect Protect

ALL VOICES CO-CREATE LOCAL DYNAMICS PERSONAL INFO
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‘The six phases of
- the mapping trall.

o o
Camp 6: Maintain
Keep the map alive

® : o
| Camp 5: Disseminate
Share the map

=
Camp 3: Develop
Engage the community

= ‘Camp 4: Validate
Check and verify data

L ] 8
Camp 1: Prepare

Define territory and goals

®Camp 2: Identify

Gather initial assets



@ Community Asset Mapping Handbook

STEP 1> DEFINE YOUR
TERRITORY

Defining your territory and
rolling the snowball

Start by establishing the demographic and
administrative boundaries. Then, move
beyond public directories. Use the Snowball
Method: ask trusted initial contacts who
they know, and let each person lead you to
the hidden, informal actors in the
community.
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STEP 2> BUILD
RELATIONSHIPS

A Co-creating the mapisa
relationship-building exercise.

Do not build the map alone in a room. Hold
open meetings, arrange one-to-one
INnterviews, and attend local events to
observe the networks in action. Early
engagement turns data collection into
community empowerment.
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STEP 3> DATA
VALIDATION

& Checking our coordinates
through community validation

Data must be cleaned and structured
(Version 1 dataset). More importantly, the
community must validate the findings
through workshops to correct outdated info
and identify missing actors. A map is only
useful if it is accurate.
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Self-reported
information
(Unverified)
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STEP 4> GIVE LIFETO
THE MAP!

Transforming data into a living,
sustainable resource.

Mubile-frienaﬁ
Digital Map

: : : : /7
Dissemination means making the map 77

Community-driven

mobile-friendly and accessible. feedback & field checks  27\g ™ ) Living Map Cycle

Local Mapping Manager
oversees updates

Outputs shared with
the community

Maintenance requires a dedicated Local
Mapping Manager. Update cycles should
Include light checks every 3-6 months and
a comprehensive dataset review once a
year.
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THE UPWARD SPIRAL OF
COMMUNITY DEVELOPMENT.

When local assets are systematically N . Revita_ﬁia!‘”“:_
recognized and mobilized, they

generate cumulative positive effects. I ity
: : 1 Increased Commu® | /
The mapping process itself acts as the Pride & OwnershiP

catalyst, shifting a community from (/
Isolation to collective empowerment.
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